Reach 130.000 divers in The Netherlands,
Belgium and Dutch Carribbean!

OVERVIEW: WETSUITS, DROOGPAKKEN & ONDERKLEDING 2023
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ALLES OVER DE ONDERWATERWERELD | WWW.DUIKEN.NL

IN BALANS OP BALI

"Duiken is mijn passie, maar je moet ook
ontspannen tijdens je vakantie"

5X GETEST
Welke Oceama-lamp past bij jou?

ROEST IN VREDE
Onderwater-
museum in
Hurghada
HELP!
Als je trimvest
ermee ophoudt

FOTOGRAFIE
Onverwachte
ontmoetingen

AZOREN
ONTMOET DE BIG FIVE!
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Mediakit 2025

‘DUIKEN

SPECIALE UITGAVE VOOR AMILCO BENELUX

AMILCO 25 JAAR

GETEST VOOR JOU

« X-Mission Evolution
« Sentry Tech Dry

« Evoke

S2BARE

IN YOUR ELEMENT

OMNIRED®
Zo werkt het

AANKOOP DROOGPAK
Waar moet je
op letten?

BARE

IN YOUR ELEMENT

DUIKEN



Facts & Figures

DUIKEN

DUIKEN (diving in Dutch) is the largest print and online diving community in the
Netherlands, Belgium, and the Dutch Caribbean. In both our print magazine
and across all our online channels, you'll discover everything about the most
beautiful diving destinations, whether far away or close by. We bring you the
latest news about diving equipment and delve into the medical background of
the sport. Explore the beauty of diving in Europe and learn how to get more
out of your underwater camera with reviews and tips & tricks from our top
photographers.

Readers profile

* Age: 25 to 45 years

* Gender: predominantly male

+ Education: moderate to high educational level

« Family: in 1 in 5 families, children read along

* Income: dual-income households, 1.5 to 2 times the average income or higher

* Social class: average to high spending behavior

* Divers: often own a sailboat or motorboat, motorcycle, or bungalow tent

* Hobby level: often go on vacation and are very active in sports

+ Reading behavior: typically keep the magazine for an average of 3 years and
reread it

+ Other interests: cycling, motorcycling, water sports, and skiing

* Buying behavior: strong interest in audiovisual equipment, computers, and cars

* Leisure activities: outdoor, theater, photography, cooking, nature, and movies

Magazine
+ Published 12 times a year: 10 times in print and 2 times digital
+ +45.000 readers



Facts & Figures Planning 2024

page
+  Page views duiken.nl* 93,480 Issue With subscribers

Unique visitors duiken.nl* 44,762

Facebook followers 18,800 1 27-12-2024
Instagram 5,200
Newsletter subscribers 12,000 2 06-02-2025
“per month 3 20-03-2025
Extending reach through: 4 24-04-2025
* Readly: all-you-can-read app with 100 million international readers per year
* Tijdschrift.nl: 25,000 readers per month 5* 07-05-2025
* WAIT: Free reading app in waiting rooms of hospitals, prisons, and public
transportation 6 28-05-2025
+ Deleestafel.nl: Thousands of copies per month read in public spaces (hair salons,
restaurants) 7 03-07-2025
I 8 07-08-2025
9 11-09-2025
10* 01-10-2025
11 16-10-2025
12 20-11-2025
1 29-12-2026

Digital issues
*05 and 10 are digital.

Newsletter
Every week.




Print campaigns

Description Price

Advertisement starting price 1/4 page* €847
Product review 2/1 + full online campaign** €1.995
Editorial 1/2 €895
Travel Report min. 5 pages + full online €1595

campaign**
Dedicated booklet (destination or brand) sent

tarting € 5.999
with the regular magazine >tarting

Dedicated magazine (destination or brand) starting € 6.999

“Ask for rates for other sizes **Making of posts, Facebook, Instagram & newsletter

21 DUIKSTEKKEN!
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CORAL'PARADISE:
DUIKEN MET EEN
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CHOGOGd DIVE & BEACH
RESORT BONAIRE:
JOSE’S GEZINSAVONTUUR
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Online campaigns

Description Price

Editorial campaign* €1.195
. . . . I Pareltjes van Divars Paradlsa
Product review campaign making + full online campaign €1.295 Ut g spacs o Boraes 2023 rbbon i s P S0
LLuos snai vesder|
Vlog campaign destination or product; video minimum 3 minutes + full online campaign* €2.995
Blog campaign; 3 blogs +3x full onlinecampaign® €1.995
Digital dedicated magazine including full online campaign® starting € 3.999
Dedicated newsletter €1.995

*Including promotional campaign: published at duiken.nl, Facebook, Instagram & newsletter
** Starting price16 pages

Click & discover

Digital Special Curacao
Productvlog Garmin smartwatch

Travel vlog Curacao

MEEST GELETEN BERICHTEN
VELER, ML BAL

Product review drysuit Artic s e =
- Getest Artic Kevlar EX droogpak :.“;::‘:k.:’.w‘*'“'
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https://duiken.nl/lees-gratis-de-digitale-special-duiken-op-curacao/
https://duiken.nl/review-garmin-mk2i-mk2s/
https://duiken.nl/duikvakantie-curacao/
https://duiken.nl/getest-artic-kevlar-ex-droogpak/
https://tracking.duiken.nl/w/10726/dee757629a0bdf9ceb4c2b5075d05648/0

3 reasons to advertise in DUIKEN DUIKEN

1. Targeted audience

DUIKEN Magazine is a specialized publication aimed
at diving enthusiasts and professionals in the diving
industry. By advertising in this magazine, you can
direct your message straight to a specific audience
interested in diving. This means that your advertise-
ments will be seen by individuals who already have
a passion for diving, increasing the likelihood that
they will be interested in your products or services

2. Authority and credibility
DUIKEN has a solid reputation within the diving
community. Advertising in our magazine can help
your brand or company become associated with
this authority and credibility. The fact that your ad-
vertisements are displayed in a respected medium
can enhance the trust of potential customers, posi-
tioning your brand as reliable and knowledgeable.

3. Far superior results compared to
Google Ads

When advertisers enter auctions targeting divers
on platforms like Google Ads, their content or ban-
ners often end up in the ‘nooks and crannies of the
internet.” This compromises the carefully crafted
brand image you've built. Additionally, your digital
budget may be inefficiently spent on clickbait and
specially designed advertising websites. On duik-
en.nl, your advertisement, editorial, or banner is
placed on the largest online diving community
platform amidst beautiful content. This is where
you want to be seen!




Contact W.VIPMEDIA

Like to know more?

Judith Rietveld
Sales Manager & Chief Editor DUIKEN
E-mail: judith@duiken.nl
+31(0)6 224806 17

www.vipmedia.nl


mailto:judith%40duiken.nl?subject=Reactie%20n.a.v.%20Mediabrochure%20Duiken
https://www.vipmedia.nl

